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EXCEPTIONAL TIMES, EXCEPTIONAL PEOPLE

Exceptional times,
exceptional people
These are unprecedented times for our business, our
people, for communities and for nations around the world.
Every one of us has felt the effect of the pandemic within
our communities, and we are all driven by a strong sense
of purpose – to protect each other and stay safe.
With the Covid-19 pandemic still part of our daily lives,
this short annual statement has given us the opportunity
to not only report on the financial performance from 2019,
but also share some of the inspiring work undertaken
by partners and colleagues during the crisis.
Our people have shown outstanding resilience, collaboration and
community spirit, and they continue to support communities
and work tirelessly to keep supply chains moving and food on
the shelves. Our retail partners are in the heart of communities
across the island of Ireland and they continue to play a pivotal
role in looking after local people, and supporting the vulnerable.
This document reflects our current situation, and our plans
for the business going forward as we navigate our way through
the ‘new normal’. We have a strategy in place to move through
this period, to build resilience and to thrive in the future.
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Our brands

Our people

Ireland’s leading

Ireland’s leading convenience

grocery brand, with a reputation

brand, with a focus on health

for quality and inspiring food

and innovation
SuperValu autism-friendly
stores initiative wins

All Ireland Marketing

41,857

people employed across our
business and brands

35,731

people employed
in the Republic
of Ireland

4,751

people employed in
Northern Ireland

1,375

people employed
in Spain

2019 financial highlights

€3.9 billion

Our Northern Irish

brand, with nutritious

convenience brand, with

on-the-go food

local retail partners

true food lovers

Daybreak €0.1bn
Dialprix €0.1bn

NI €0.4bn

Musgrave
sales

Ireland’s leading symbol

Our quality brand for

DayToday €0.1bn
Spain €0.2bn

Award for Corporate

Mace €0.1bn

ROI €3.3bn

SuperValu €3.0bn
Centra €2.0bn

Our Spanish supermarket
chain, with a commitment to
great food and service
SuperValu and Centra win

Group turnover
€ billions

Profit before tax
€ millions

3.9

3.9

2019

2018

88

85

2019

2018

90 Great Taste Awards and

Net cash
€ millions

Retail
sales

€5.4 billion
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2019

2018

139 awards in Blás Na hÉireann
Ireland’s leading

Our Spanish cash and carry

wholesale and

brand, serving hospitality

foodservice business

and retail businesses

FRANK
G O U R M E T

Number of
retail stores
as of 31 December 2019

Republic of Ireland

Northern Ireland

SuperValu

221

36

–

Centra

473

95

–

–

78

–

DayToday

142

81

–

Daybreak

251

–

–

Dialprix

–

–

84

Donnybrook Fair

5

–

–

Mace

Social Responsibility

Spain

AND

HONEST

C O F F E E

C O M PA N Y

Our fine food wholesale

Ireland’s leading

brand, created by

on-the-go coffee brand

chefs for chefs

Our quality drinks
distribution brand

€26m
invested

in Centra revamps, with
93 stores upgraded
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UN Sustainable Development Goals
At Musgrave, sustainability is at the centre of our

In the immediate term, the COVID-19 crisis is

of Our World, has set out our People, Planet, Prosperity

government and society towards dealing with the fall‑out

business strategy. Since its launch in 2017, Taking Care

understandably shifting the focus of businesses,

agenda and our ambition to be Ireland’s most sustainable

of the global pandemic. However, while we all battle

Sustainable Development Goals (SDGs); indeed, we were

know that urgent sustainability challenges like climate

business. This strategy is underpinned by the 17 UN

one of the first businesses globally to commit to the SDGs.
In 2019, our commitment was recognised by the Irish
government when it appointed Musgrave as a UN

SDG Champion, tasked with furthering awareness of

and promoting action on delivery of the SDGs among

the current economic and human health crisis, we also
change and ocean plastics remain a significant threat

to the health of our planet and its ecosystems. This is

why we are staying focused on our actions in areas like
decarbonisation, plastics reduction, our community

Musgrave Group Plc | Annual Statement 2019
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Reducing our impacts on the environment
Energy use in buildings per sqm

Carbon footprint

900

45

impacts and the sustainability of our supply chain.

800
40

700
600

35
30

500
400
300
200

25

100
20

the public and businesses across the country.

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

0

Our focus on efficiency and the use of new technology continues to deliver

this was slightly offset by a 3.0% reduction in waste generation.

increased by 1.59% chiefly as a result of increases in refrigeration loads.

Fleet emission per km travelled

benefits, however, total building energy consumption across our estate

Percentage recycled/recovered
100%

0.90

90%

kg CO2/km

0.95

0.85

80%

0.80

70%

0.75

60%

0.70

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Despite a 3.0% increase in total fleet emissions. Emissions per
kilometre travelled were reduced by a further 0.1%

Decent work and
economic growth

Sustainable cities
and communities

As a business that feeds

We are Ireland’s largest

We aim to make a

one in three people

private sector employer,

positive impact on the

We have ambitious targets

every day, we take our

and with our retail

planet by enabling

to minimise the impact of

responsibilities to support

partners employ over

our partners to make

our operations on the world

healthier lifestyles very

41,000 people. If we

every local community

around us and use our

seriously. As part of our

multiply this by the

in Ireland a sustainable

network to influence others

sustainability strategy

thousands of people

community. This includes

to do likewise. We are

we have committed to

across our broader

our partnership with

working to ensure that all of

improve the health of

network – from producer

TidyTowns; our support

our retail and foodservice

2 million people across

to consumer – we have a

for Clonakilty to become

operations will have access

the island of Ireland, and

significant opportunity to

Ireland’s first autism-

to food re-distribution

reduce salt and sugar in

support local economies.

friendly town; and our

charities to minimise food

our own brand ranges

We have a strong belief

ongoing efforts to

surplus. Additionally, by

by 10%.

that national economic

promote and encourage

2025, 100% of our own

health is most sustainable

recycling.

brand, in-store and fresh

Responsible
consumption and
production

when it has its roots in

produce packaging will

local enterprise.

be recyclable, reusable or
compostable.

50%

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Along with reductions in total waste, we maintained our recycling rate at 95.4

Total waste generation
25
20

kilotonnes

Good health and
well-being

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Our total carbon footprint increased by 3.0% primarily as a result of an

additional 1.0 million kilometres (+3.26%) in fleet distances although

Musgrave is one of the Irish government’s Sustainable Development Goals Champions.
Here are the four SDGs that we are championing:
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Taking care of our world

MJ/m2

AT A GLANCE

tonnes CO2 (thoursands)
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15
10
5
0

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Total waste generation was reduced by 3.78% during 2019

Supporting sustainable communities

75%
of products on SuperValu
shelves sourced from
Irish suppliers

600 local producers have
been part of Food Academy
over the last seven years

10 years of
partnership between
SuperValu and the GAA

95% recycling rate for
Musgrave maintained
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New ways of working
together
While these plans have clearly been overtaken
by events, they nevertheless form a robust

framework that will help us emerge stronger
on the other side of the Covid-19 crisis.

Our comprehensive business planning undoubtably

put us in a good place as we responded to the global
health emergency. We have been at the forefront of

“Our priority is to build
our pool of talent and to

social-distancing controls and the implementation of
measures to protect our colleagues. We have been

committed to supporting our retail partners through
these challenging and uncertain times to feed local

develop skills from within

communities and assist government agencies and

our business, ensuring

elderly. I would like to acknowledge the extraordinary

that we have the people to
deliver on our future vision”
Nicky Hartery,
Chairman, Musgrave

community organisations to help the vulnerable and the

We have been committed

efforts of our retail partners throughout the pandemic.

to supporting our

At the same time, our colleagues have been quick

retail partners through

and evolve our business to meet the demands

challenging and uncertain

to adapt to new ways of working and to innovate
of market and operational challenges.

I would like to extend my thanks to Chris Martin, who

retired from the role of CEO at the end of 2019 after 16
years in the business. Chris left the business in a good
solid financial position, with market-leading brands,

and an inspiring purpose – Growing Good Business.
I am pleased to welcome Noel Keeley as our CEO

at this transformational moment in our history who

We have been fortunate to meet these challenging times
with solid foundations. In 2019, our purpose of Growing
Good Business delivered a fifth consecutive year of growth.

times and to feed local
communities.
Colleagues have discovered a resilience and spirit of

collaboration, coming together in new and innovative
ways to provide services in challenging conditions.

stepped into the role just a few months before

I would like to extend my thanks to Chris and

experience within the business including leading our

business in 2019 and to Noel and the wider team

and foodservice business on the island of Ireland and

I would also like to acknowledge the ongoing

understanding for the values and purpose of Musgrave,

and wise council received from the Family Board

Covid-19 hit Europe. Noel brings 15 years of

the executive team for the performance of the

retail business in Northern Ireland, our wholesale

for their tireless work over the last few months.

prior to that leading the HR function. Noel has a deep

support of our shareholders and the guidance

as well as our internal structures and operations.

Directors and Non-Executive Board Directors.

As a family business Musgrave has always had a long-

Finally, I would like to call out our outstanding colleagues

lasting legacy for future generations. As with any crisis,

collaborative spirit and determination through tough

pandemic, for Musgrave as a business we have discovered

recover and come out of this crisis stronger than before.

This was also a period in which a lot of work was put into

term approach to the business, with a focus on leaving a

across the business who have shown incredible

developing a new and inspiring commercial strategy,

there are positive things that have come out of this

times. It is this spirit and resilience that will help us to

with associated planning and preparation for Brexit.

new ways of working that can be taken into the future.
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When I stepped into the role of Musgrave CEO in January 2020,
there was no way to imagine just how much the world would
change in the few months before writing this report.
It seems like a lifetime since the first measures to

combat the spread of Covid-19 were announced in

early March. Since then colleagues across the business
have pulled together in ways that have consistently

exceeded expectations and, as the fight against this

virus continues, I remain inspired and humbled by the

strength and resilience of our people and partners. Our

colleagues have demonstrated outstanding commitment
to our purpose Growing Good Business, by supporting
shoppers and communities through challenging times.

to personally thank, on behalf of the Board and the

Musgrave family, every one of our colleagues, our

retail partners and their people for their incredible

and inspirational work over the past few months.

more than providing a

measures, the effective shutdown of the hospitality

quality product or service

And, like every other company, we were also evolving

There are numerous heart-warming stories from every

colleagues working from home during the lockdown.

extra mile to help others, of stores supporting the

new ways of working and communicating, with many

None of this has been easy, but I am incredibly

proud of the dedication and resilience shown by

colleagues, and our partners as we work together
to feed communities in challenging times.

I would like to call out in particular the in-store teams

to ensure communities

that have been on the frontline of our response to

have access to food and the

to be the backbone of our communities, with retail

the crisis. They have once again shown themselves

stores not only offering food and supplies, but comfort

basics required to get them

and support to local people in uncertain times.

through this crisis.

Despite the daily challenges, the disruption

Noel Keeley,
CEO, Musgrave

before moving on and looking ahead I would like

with unprecedented consumer demand for the

sector and radical changes to our in-store processes.

as we have tirelessly worked

restrictions and reopen the economy and society

across Ireland, Northern Ireland and Spain. However,

Great brands are about

basics, sudden supply chain surges, social distancing

and purpose brought to life

As a business we welcomed the roadmap to ease

The scale and speed of events are difficult to overstate.
Just a few weeks into March and we were dealing

We have seen our values

Exceptional times, exceptional people

and worries about families and friends, we have
seen our people empowered by a renewed
sense of purpose during the pandemic.

town and community. Stories of colleagues going the

vulnerable and of communities coming together in a

spirit of collaboration that we are known for as a nation.

Today our immediate priorities are very clear. We

need to continue to protect our people and keep

them safe. This emergency is by no means over

and we need to support our partners and local
suppliers, and stand by communities, ensuring

a strong supply chain to keep people fed and
help those in our society who are vulnerable.

At the same time, we need to play our part in national
efforts to regenerate economic life everywhere

we operate. As ever, we believe the best way to

do this is by continuing to drive economic activity

at a local level, by leveraging our scale to support
the businesses at the heart of communities.
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Our performance in 2019

to Covid-19. A fifth consecutive year of growth

with value and caution high on everyone’s agenda.

to the energy and commitment we’re seeing today

and its implications will remain a significant concern

well into the future. However, the time and resources

devoted to shoring up our operations and supply chain
in preparation for one potential threat better prepared
us for the present, more significant challenge.

At the same time, our brands continued to meet the
demands of a growing and increasingly adventurous
Irish food market, one in which an explosion of new

In 2019 our innovative and agile response to

consumer demand delivered solid growth. Group
turnover amounted to €3.9 billion, up 2.4% on

2018 when normalised for the impact of currency
movements. Profit before tax was €88 million,
€3.5 million higher than 2018 and the Group

finished the year with net cash of €7.9 million.

Throughout the crisis, SuperValu stores and online

performed well, albeit with increased cost of supply and

driven by low margin categories. The brand has solidified
its place once again as the leading grocery retailer in

Ireland, and much of this I believe is due to the energy and
commitment of our retail partners and their communityfocused response to the needs of local people.

Our brands remained leaders in their respective
presence internationally. We also acquired

Drinks Inc to strengthen our presence in the
area of beverage for the hospitality sector.

Positive financial results are always important, but

presented new opportunities for the business.

disruption, uncertainty and new challenges facing

never more so as we set about navigating the
the business in the year ahead and beyond.

and consumers to
look to the future.
In convenience the picture has been more mixed,
with many of our city centre and forecourt stores
being challenged by declining footfall. There is a
similar picture in Northern Ireland and Spain.

In addition, there have been severe falls in revenue

for our wholesale and foodservice businesses as bars,
restaurants and hotels have effectively closed.

While Covid-19 has taken its toll on the business,

markets, and we continued to increase their

food and drink trends and a sea-change in consumer

support for healthier eating and environmental issues

to colleagues, partners

changes in consumer behaviour across all our markets,

Growing Good Business to life. This has been integral

our operations, investment decisions and bottom line,

a new reality in which economic activity is unlikely to
As life slowly unlocks, we are already seeing significant

indebted to Chris Martin for bringing our purpose of

Throughout 2019 Brexit was front of mind. It impacted

We have a responsibility

return to its pre-crisis level until 2022 at the earliest.

doesn’t happen by chance. Everyone at Musgrave is

and will ensure an enduring legacy for Musgrave.

None of us are where we expected to be when we

planned for 2020. As a business we are adapting to

laid solid foundations on which to build our response

provides a genuine differentiation for the business

RESILIENCE, RECOVERY AND RESURGENCE

Our business today

Our business performance and investments in 2019

from our people and partners. It’s a purpose that
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“Our brands remained

we have a responsibility to colleagues, partners and

consumers to look to the future. Prior to the pandemic

leaders in their

we had worked for many months on a new strategy

respective markets.”

navigating our way through Covid-19 for some time

to take the business through to 2025. We will be

but it is important that we think and act longer term.

13
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Looking forward
From the Great Depression, to two world wars and

In the first instance we have been focused on the

the 2008 financial crisis, Musgrave has seen many

current response to the ongoing crisis – protecting our

stronger each time. Like every crisis, this one will end,

the same time, we are addressing immediate business

upheavals in its 140-year history, and we have emerged

people and partners, supporting local communities. At

but when it is over the world will have changed.

issues arising from the impact on foodservice and

The way people shop will, and already has,

Recovery will be about the taking the best of what

services continue to grow in popularity.

shaping the business for the future. This means

every aspect of our operations, as online delivery

The way we have worked as a business has changed as
well. Coming together as one team and collaborating
to serve our communities has unlocked enormous

operations to bring about more collaboration and

Mission

ensure we are an efficient and agile business.

through the crisis. This way of working is a blueprint

will position our business to win into the future.

as the world enters the recovery phase of Covid-19.

To grow a world class
food and beverage business that
delivers market-leading customer
experiences every day

continuing to hone and streamline our structure and

The resurgence phase will be about looking beyond

for how we intend to come together as one Musgrave

Vision

we have learned in this crisis and adapting and

potential in the business. We have pulled together
all our resources to serve our customers and trade

Growing
Good Business

supporting those retailers who may have suffered.

changed. Technology will play an increasing role in

Purpose

1

Winning Brands • Customer-centered solutions
• Strong partnerships • Sustainable business
• One Musgrave

the crisis and focusing on strategic opportunities that
Our brands are world class, we are a leader in the

Values

grocery and foodservice markets, we have a strong

Today, we are focused on a simple and clear

supply chain, and most importantly, we have great

term. That strategy is based on three pillars:

to take advantage of the changes in the market,

strategy for Musgrave for the short and medium

people. We are therefore perfectly positioned

Resilience, Recovery and Resurgence.

and potential opportunities that lie ahead.

Long term, stable relationships • Not being greedy • Honesty
• Working hard • Achievement

Growing Good Business
While the world is changing, our overarching purpose

Our values of long term, stable relationships,

than ever. It means having a commercially successful

achievement, have not changed and they have

lasting legacy for future generations. Resurgence is about

will continue to do so as we emerge from it.

of Growing Good Business has become more relevant

not being greedy, honesty, working hard and

business, but also a sustainable business that will leave a

held us in good stead through the current crisis and

securing that legacy for the benefit of all our stakeholders.
Growing Good Business is about growing a world‑class
food and beverage business that delivers market-

“Recovery will be about

leading customer experiences every day. We will achieve
our vision by developing winning brands, introducing

taking the best of what we

customer-centred solutions, creating and nurturing

have learned in this crisis

Working as One Musgrave we will simplify how we work

and adapting and shaping
the business for the future”

strong partnerships and focusing on sustainable business.
and leverage our expertise across foodservice and grocery
to best serve our customers across one food market.
We have a resilient and talented team, and

a network of people and partners who care
about the communities they serve.

I would like to thank our shareholders for their continued
support of our response to Covid-19, and for enabling
us to focus on a long term approach to the business.

We have learnt a huge amount during these exceptional
times; we will take the best of it and build upon it.
By bringing together our expertise in food retail,

foodservice, wholesale and brand development, we will
be able to capitalise on the changes that will emerge in
the food and beverage business in the coming years.

With opportunities both at home and abroad, I remain
highly optimistic about the future of our business.

16

SUMMARY FINANCIAL STATEMENTS

Musgrave Group Plc | Annual Statement 2019

Musgrave Group Plc | Annual Statement 2019

17

SUMMARY FINANCIAL STATEMENTS

Financials 2019
Consolidated profit & loss account

Notes

2019

2018

Total

Total

€m

€m

Turnover

3,947.6

3,850.4

Cost of sales

(3,229.2)

(3,171.8)

Gross profit

718.4

678.6

Distribution costs
Administration expenses

(493.2)
(143.2)

(470.1)
(127.1)

Other operating income

7.4

9.2

89.4
(1.4)

90.6
(6.1)

Tax charge on profit

88.0
(12.0)

84.5
(9.1)

Profit for the financial year

76.0

75.4

Operating profit
Interest payable
Profit before taxation

2
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Consolidated statement of cash flows
2019

2018

€m

€m

83.1

103.1

421.9

400.2

38.1

37.3

543.1

540.6

Stocks

157.5

146.2

Debtors – amounts falling due within one year

532.1

486.6

Purchase of subsidiaries

Notes

2019

2018

€m

€m

105.3

124.3

Fixed assets
Intangible assets
Tangible assets
Investment properties

Current assets

Cash flows from operations
Corporation tax paid

(10.2)

(7.5)

Net cash generated from operating activities

95.1

116.8

Purchase of tangible assets

(79.0)

(69.9)

Disposal of tangible assets

6.8

1.6

(2.5)

(73.3)

Cash flows from investing activities

Debtors – amounts falling due after more than one year

43.9

29.3

Interest received

Cash at bank and in hand

58.6

54.3

Net cash used in investing activities

792.1

716.4

Debt and finance leases – amounts falling due within one year

(26.6)

(13.6)

Cash flows from financing activities
Dividends paid

(728.1)

(691.1)

Interest paid

(754.7)

(704.7)

Payments to acquire own shares

37.4

11.7

580.5
(24.1)

552.3
(25.1)

(4.3)

(8.7)

Provisions for liabilities

(36.4)

(42.3)

Cash and finance leases acquired during year

Pension liability

(66.7)

(66.4)

Net assets

449.0

Closing net cash

409.8

34.0

34.0

Other creditors – amounts falling due within one year

Net current assets
Total assets less current liabilities
Debt and finance leases – amounts falling due after more than one year
Other creditors – amounts falling due after more than one year

Capital and reserves
Share capital, share premium and capital reserves

21.6

22.6

Profit and loss account

393.4

353.2

Equity shareholders’ funds

449.0

409.8

Revaluation and other reserves

On behalf of the Board
Noel Keeley		

David O’Flynn

Group Chief Executive Officer

Chief Financial Officer

4

2.0

2.3

(72.7)

(139.3)

(18.4)

(17.9)

(1.7)

(5.0)

(10.5)

(7.1)

0.5

(2.3)

(30.1)

(32.3)

Decrease in net cash

(7.7)

(54.8)

Opening net cash

15.6

70.8

-

(0.4)

7.9

15.6

Other cash flows
Net cash used in financing activities
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3 Dividends

The Group’s reporting period ends on the Saturday closest to 31 December, being 28 December
2019 for the current year and 29 December 2018 for the prior year. There are 364 days in both years.

2019

2018

€m

€m

18.4

17.9

2019

2018

€m

€m

Group operating profit

89.4

90.6

Depreciation and impairment of tangible assets

44.7

44.5

Dividends paid on ordinary shares:
Ordinary dividends of 32.6 cent (2018: 31.8 cent) per share

The financial statements have been prepared on a going concern basis and in accordance with
Financial Reporting Standard 102 ‘The Financial Reporting Standard applicable in the UK and
Ireland’ (‘FRS 102’) and Irish law. For 2018 year-end, the entity chose to early adopt the provisions of
“Amendments to FRS 102 ‘The Financial Reporting Standard applicable in the UK and Republic of
Ireland’ – Triennial Review 2017 – Incremental Improvements and Clarifications” (December 2017).

4 Cash flows from operations

They are presented in the currency units of the Republic of Ireland, the euro (€).

2 Operating profit
2019

2018

€m

€m

Operating profit of the Group has been arrived at after charging/(crediting):

Amortisation and impairment of intangible assets

24.6

12.3

(Profit)/loss arising on disposals

(0.4)

0.1

Deficit/(surplus) on the revaluation of investment properties

0.5

(1.0)

Share-based payments charge
Net movement in working capital

346.5

323.3

Amortisation and impairment of intangible assets

24.6

12.3

Currency translation adjustment

Depreciation and impairment of tangible assets

44.7

44.5

Cash flows from operations

Operating lease expense

37.7

30.5

Staff costs

Operating lease income

(9.2)

(7.9)

Deficit/(surplus) on revaluation of investment properties

0.5

(1.0)

Defined benefit pension gains – net

(4.2)

(8.9)

In 2019 a programme was undertaken to offer certain pension scheme members the
option to transfer their accumulated benefits, plus an enhancement, to a personal defined
contribution scheme. A number of members made this election, and this resulted in €4.2 million
(2018: €14.0 million) being paid in contributions to fund enhancements resulting in a €5.1 million
(2018: €10.0 million) settlement gain. The costs associated with this programme were €0.9 million
(2018: €0.7 million).

4.1

4.7

(60.9)

(26.7)

3.3

(0.2)

105.3

124.3
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Exceptional times,
exceptional people
Across our business and brands,
our people have gone the extra
mile to keep communities
fed and shoppers safe.
With supply chains sometimes stretched, and our
retail stores facing unprecedented demand for food
basics, our colleagues have been on the frontline
keeping shelves stocked and delivering supplies to the
vulnerable. Today they continue to support communities,
and ensure our stores are safe places to shop.
From our warehouse and logistics teams, to our
back office colleagues; from our retail partners
to their people on the shop floor, each and
every one has played a unique and critical role
supporting local communities in this crisis.
And their work has not gone unnoticed. Our
shoppers, the media, communities and our own
management, have noticed their efforts and the
public has been keen to thank them personally.
In every town and community across the island of
Ireland, and in Spain, there are stories of our people
doing everything possible to help and protect others
– whether that is delivering food to the elderly, or
donating supplies to local hospitals and charities,
our collective effort truly has made a difference.

Home support for the vulnerable
SuperValu and Centra in the Republic of Ireland have
been working with the GAA and other community
organisations, alongside local authorities, to help
the elderly and vulnerable who cannot get out to
do their weekly food shop. After calling their local
authority, residents are paired up with community
volunteers who do their weekly shopping at
a local store and deliver it to their home.

Mace retailer supports local food bank
Mace Ormeau Road, in Belfast, got together with some
of its suppliers to donate over £5,000 of food and
drink to a local food bank. They continued to work with
the volunteers at the food bank to make vital grocery
deliveries to the elderly and vulnerable in the community.

Colleagues organise food deliveries for
healthcare workers on the frontline
It was a case of the retail frontline supporting the
healthcare frontline, as colleagues from Musgrave
distribution centre in Fonthill, Dublin, had the idea of
delivering lunches to hard-pressed staff in the local
hospital. Alan McLoughlin, from our Fonthill warehouse,
came up with the idea because his wife works at St
James Hospital. Colleagues from the warehouse canteen
created lunches, along with drinks and treats donated
from the Kilcock warehouse. The warehouse team’s
children also wrote letters and produced pictures and
cards to help lift the spirits of healthcare workers.

Hospital meals donated
Daybreak Cahir, in Co Tipperary, donated meals
and treats to South Tipperary General Hospital on a
weekly basis during the height of the pandemic.

More home deliveries

Food saved and distributed to those in need

SuperValu, Centra and MACE stores in Northern Ireland made around

Between the beginning of March and the 21 May, Musgrave MarketPlace redistributed 14,624kgs

6,000 home deliveries a week during the peak of the pandemic.

of food through FoodCloud, amounting to around 34,819 meals for people in need.
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Supply chain colleagues keep
shelves stocked with commitment
and determination
Our warehouse and logistics teams have been going
above and beyond to keep food and drink moving
across the island of Ireland. For example, the team
at the Dargan Road distribution centre in Belfast,
was praised by the local media during March when
the pandemic took hold, as they worked round-theclock to keep the supply chain moving. Operations
Manager Robert Gallagher, said his 120-strong team
worked night and day in the early days of the crisis
to meet unprecedented demand for basic food
items and get in-store stocks back to normal. And
he said, they did so through a ‘sense of pride’.
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Retail staff keep communities
fed and spirits high
Retail staff in every community have been praised
by shoppers for looking out for the vulnerable in the
community, for keeping peoples’ spirits up and for
providing an outstanding level of customer service.
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Centra donates 5,000 Easter eggs
As Centra trucks were making daily deliveries over
Easter they stopped off at Direct Provision centres
in Dublin, Meath, Kildare, Clare and Cork to deliver
3,000 chocolate Easter eggs to refugee children and
their parents, and a further 2,000 to local charities.

Carmel, part of the SuperValu team at Gort,
Co Galway, said: “A lot of local people are afraid to
come out shopping, but we chat with them and try
and put them at ease and keep their spirits up.”
Kathy, from O’Leary’s Centra in Co Cork, said:
“Customers have been really friendly. They are stopping
and saying ‘thank you for being here, for being open,
for turning up to work’, and it makes us feel that we
are doing something worthwhile for the community.”

Like many local retailers,
Mace Newmills, in
Dungannon, Northern
Ireland, made donations
of vital PPE supplies to
local hospitals. The team
arranged a delivery
of 10 boxes of gloves to
Craigavon Hospital.
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Spanish stores collaborate
to help people in need
Our Dialprix retail stores in Spain teamed up with
local food banks to ensure food and other basics
reached vulnerable people, and those in need during
the Covid-19 crisis. As well as donating items directly,
many stores have set up specified areas for shoppers
to leave donations that are then taken to food
banks and other local organisations and charities.

Colleagues at Musgrave
MarketPlace, in
Robinhood put together
food provision boxes as
part of a UK government
scheme to deliver to
homes of vulnerable
people self‑isolating in
Northern Ireland.
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Supporting autism shoppers
to manage change
Throughout the pandemic, SuperValu stores have been
helping the autism community by providing a range
of support, including guides and online events to help
them manage the changes in the shopping experience.
SuperValu has a long-standing relationship with
autism charity AsIAm and over the last two years the
brand has implemented a range of autism-friendly
shopping measures into stores across Ireland. Working
together during the Covid-19 crisis, SuperValu and
AsIAm held an online seminar series called ‘COVID-19
and Change’, led by Psychotherapist Michael Ryan
and Educational Psychologist Dr Alison Doyle.
SuperValu has also made a range of material available
in-store and online for autism shoppers, such as
guides to explain the new store experience, and
help sheets for managing stress that can occur with
changes to everyday life and social distancing.

Daybreak delivers free hampers
to nominated households
Daybreak stores in the Republic of Ireland organised
the delivery of ten ‘gifted’ hampers filled with food and
non-perishable items, worth over €50 each, to people
who were in need during the lockdown. Daybreak
shoppers were asked to nominate local people they
thought were in need to receive the hampers on social
media by using the hashtag #ThereWhenYouNeedUs.

Our values
u Long term, stable relationships
u Working hard
u Not being greedy
u Achievement
u Honesty
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